Zmluva o vytvoreni a realizacii Contract for the creation and

Reklamnej marketingovej implementation of an
kampane Advertising marketing
campaign

(dalej ako ,Zmluva“)
(hereinafter as the "Contract")
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Zmluvné strany / Parties

1. Krajska organizacia cestovného ruchu Trnavsky kraj/
Regional Tourism Organisation Trnava Region

Obchodné meno / Business Name:

Krajska organizacia cestovného ruchu
Trnavsky kraj / Regional Tourism
Organisation Trnava Region

Sidlo / Registered Office:

Starohajska 10. 917 01 Trnava,
Slovensko / Slovak Republic

Zapisana v / Registered in:

Register oblastnych organizacii
cestovného ruchu Ministerstva
cestovného ruchu a $portu Slovenske;j
republiky €. 07077/2019/SCR / The
Register of District Tourism Organisations
led by the Ministry of Tourism and Sports
of the Slovak Republic No.
07077/2019/SCR

Zastupena / Represented by:

Ing. Pavol Kalman, predseda krajskej
organizacie/ Chairman of Regional
Tourism Qrganisation

ICO / Identification No.: 52 285 758

DIC / Tax ID No.: 2121318848

IC DPH / VAT ID No.:

Bankové spojenie / Bank Account: VUB as.

IBAN: SK81 0200 0000 0041 9882 8759
SWIFT: SUBASKBX ‘
Email: agata.mikulova@krajzazitkov.sk *

(dalej ako ,Objednavatel” / hereinafter as the “Sponsor")

2. D-SAY INTERACTIVE LTY

Obchodné meno / Business Name:

D, A9 TINTERAAWE L1 9

Sidlo / Registered Office:

542018960

Zapisana v / Registered in:

J9R REL TEL AV -

Zastupena / Represented by:

E7AL HUBER LEVY

ICO / Identification No.:

Sixvol4 o

DIC / Tax ID No..

9130 14 4Co

IC DPH / VAT ID No.:

5130 14 a6~

Bankové spojenie / Bank Account:

LWblloo |55

IBAN:

\LH0 lagsgo0000 bp)looss

SWIFT:

Email:

(dalej ako ,Dodavatel” / hereinafter as the “Provider”)

(spolocne ako ,Zmluvné strany" / collectively as the “Parties®)
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(A) Dodavatel bol v procese verejného
obstaravania realizovanom

Objednavatelom identifikovany ako

uspesny uchadzac 0 zakazku
,Reklamna kampari na izraelskom trhu
— digital II".

(B) Objednavatel ma zaujem zabezpedit na
zéklade Zmluvy reklamnl kampan —
digital pre vzbudenie zaujmu izraelskych
cestovatelov o destinaciu Trnavsky kraj.

(A) The Provider was identified as the
successful bidder in the procurement
process carried out by the Sponsor for a
“‘Digital Advertising Campaign on the
Israeli Market II”.

(B) The Sponsor is interested in securing a
Digital Advertising Campaign, on the
basis of the Contract, focused on the
promotion of the Trnava district to Israel
travellers.

Predmet Zmluvy

1.  Subject Matter of the Contract

Predmetom Zmluvy je Uprava prav
apovinnosti  Zmluvnych stran pri
zabezpedeni vytvorenia a komplexnej
realizacii reklamnej kampane — digital
pre vzbudenie zaujmu izraelskych
cestovatelov o destinaciu Trnavsky

kraj na Slovensku (dalej ako
,Reklamna kampan").
Cielom Reklamnej kampane je

upriamit' pozornost' na priame letecké
spojenie Tel Aviv — Piestany — Tel Aviv
a podporit' tym predaj celej destinacie
Trnavsky kraj.

Casovanie: 5 mesiacov maj -
september 2024

Cielovym trhom je Izrael.

Cielova skupina 20+ so zaujmami
cestovanie, prazdniny, lietanie,
dovolenka

Vyzva Objednavatela na predkladanie
ponuk, vratane Specifikacie zakazky,
tvori prilohu &. 1 k Zmluve.

1.2, Za vytvorenie a komplexnu realizaciu

Reklamnej kampane sa povazuje:

A. Vytvorenie medialneho planu
Reklamnej kampane, kreativy
a produkcie digitalneho obsahu
Reklamnej kampane — Dodavatel
zabezpedi
e Kreativu obsahu na facebook,
instagram, google
e Copywriting, preklady a graficka
pripravu
e Produkciu kreativneho materialu (pracu
s fotobankou, strih videi, pripravu
réznych formatov)

The subject matter of the Contract is to
regulate the rights and obligations of
the Parties in ensuring the creation and
comprehensive implementation of the
Digital Advertising Campaign to
promote the Trnava district in Slovakia
to Israeli travellers (hereinafter as the
‘Advertising Campaign”).

The aim of the Advertising Campaign
is to focus attention to the direct flight
connection Tel Aviv — Piestany — Tel
Aviv and thus promote the sale of the
whole Trnava district as a destination.
Duration: 5 months May - September
2024

Target market is Israel.

Target group 20+ with interest in
travelling, holidays, flying, vacation
The Sponsor's invitation to tender,
including order specifications, is
attached as Annex no. 1 to the
Contract.

1.2. A comprehensive implementation of
the  Advertising  Campaign s
considered to be:

A. The creation of a media plan of the
Advertising Campaign, content
and production of digital content of
the Advertising Campaign - the
Provider provides

o Content creation on facebook,
instagram, google

e Copywriting, translations and graphic
design

e Production of creative materials (work
with photo libraries, video editing,
preparation of various formats)
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B. Realizacia Reklamnej kampane
prostrednictvom Facebook
a Instagram

Typ kampane:
- Facebook + Instagram Impression
- Facebook + Instagram Traffic
Kampan zahfia:

* identifikacia cielovej skupiny,

zacielenie kampane

¢ uverejnenie prispevkov na propagaciu

destindcie a povedomia o destinacii
Piestany, Trnava, Trnavsky kraj,
Slovensko

* analyzy a monitorovanie navstevnosti

stranok — identifikacia cielovych skupin

* nastavenie stratégie zaloZenej na

vysledkoch analyzy a monitoringu

* sprava rozpoétu a optimalizicia

nakladov

C. Realizacia Reklamnej kampane
prostrednictvom Google

Typ kampane:

- Google Display

- Google Conversion
Kampan zahffia;

* nastavenie kampane

* instalacia sledovacich a monitorovacich
nastrojov

e optimalizacia kampane a sprava
rozpodtu

* pracas Google Analytics

* analyza Udajov a budovanie publika

* vytvaranie cielov a konverzie

Objednavatel poZaduje vynaloZenie
medialnych nakladov na véetky typy
Reklamnych kampani (bod B. a C.)

v celkovej sume min. 38 000,00 Eur bez
DPH.

w

. Implementation of the Advertising
Campaign  via Facebook and
Instagram
Type of campaign:
Facebook + Instagram Impression
Facebook + Instagram Traffic
Campaign contains:
* identification of the target group,
targeting of the campaign
* publication of posts to promote the
destination and awareness of the
destination Piest'any, Trnava, Trnava
district, Slovakia
e analysis and monitoring of website
traffic — identification of target groups
* setting a strategy based on the results
of analysis and monitoring ‘_
* budget management and ' cost
optimisation

C. Implementation of the Advertising
Campaign via Google

Type of campaign:

- Google Display

- Google Conversion
Campaign contains:

e setting up the campaign

* installation of tracking and monitoring
tools

° campaign optimisation and budget
management

e work with Google Analytics

* data analysis and audience building

e creating goals and conversions

The Sponsor demands that media costs for
all types of Advertising Campaigns ((B) and
(C)) total to at least Euro 38,000.00
excluding VAT.

2. Povinnosti Dodavatefa

2.  Obligations of the Provider

2.1. Dodavatel sa zavazuje zabezpedit
vytvorenie a komplexnt realizaciu
Reklamnej kampane.

2.2, Dodavatel sa zavazuje vytvorit
medialny plan a atraktivny obsah
Reklamnej kampane (videa, videa,
foto agrafika, prispevky, stories
a pod.) podlfa ustanovenia bodu
1.2.A. Zmluvy a dodat’ ich
Objednavatelovi do 10 dni od
ucinnosti Zmiuvy.

2.1. The Provider undertakes to ensure the

creation and comprehensive
implementation of the Advertising
Campaign.

2.2. The Provider undertakes to create a
media plan and an attractive
Advertising Campaign content
(videos, photos and graphics, posts,
stories etc.) under Art. 1.2(A) of the
Contract and to deliver them to the
Sponsor within 10 days from the
entry into force of the Contract.
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2.4,

2.5.

2.6,

2.7,

Plnenie podla ustanovenia bodu
1.2A. Zmluvy musi byt bez vad
a pred zaciatkom Reklamnej kampane
musi byt odsuhlasené
Objednavatelom.

Dodavatel zodpoveda za to, Ze je
vylutnym  nositelom  autorskych
a inych prav k vSetkym
suc¢astiam/obsahu Reklamnej

kampane azodpoveda za to, Ze

plnenie realizované na zaklade
Zmluvy je v sulade s platnymi
pravnymi  predpismi.  Reklamnej

kampar avsetky jej suUcasti musia
reSpektovat platné pravne predpisy
krajin, ktoré budu kamparou dotknuté.
Dodavatel zodpoveda za porusenie
prav  tretej osoby spésobenej
v sUvislosti s Reklamne] kampariou,
Dodavatel sa zavadzuje nahradit
Objednavatelovi véetky naklady, ktoré
Objednavatefovi vtejto  suvislosti
vzniknu uplatfiovanim narokov tretich
osob.

V pripade, ak bude vysledkom plnenia
Zmluvy autorské dielo, Dodavatel
udeluje Objednavatelovi bezodplatnu
vyhradnu licenciu na jeho pouzitie,
ktora je bez vecného, Casového
a lzemného obmedzenia.
Objednavatel je opravneny udelit
tretej osobe sublicenciu a to aj bez
sUhlasu Dodavatela.

Dodavatel sa zavazuje bez zbytoéného
odkladu po odsuhlaseni plnenia podla
ustanovenia bodu 1.2.A. Zmluvy zo

strany Objednavatela v sUlade
s ustanoveniami bodu 1.2.B.
a1.2.C. Zmluvy nasadit Reklamnu

kampan a realizovat ju v obdobi maj —
september 2024, resp.do vycéerpania
rozpotu na nakup medialneho

priestoru.

Dodavatel je povinny priebezne pocas
Reklamnej kampane analyzovat
priecbeh  a uspesnost  Reklamnej
kampane, priebezne  Reklamn

kampan optimalizovat' tak, aby bola
zabezpecena jej efektivita a aby boli
naplnené jej ciele.

2.8. Zmluvné strany sa dohodli, Ze medialny

plan Reklamnej kampane moze byt
v odévodnenych pripadoch
v suéinnosti s Objednavatelom
aktualizovany v zaujme optimalizacie

2.3. Performance under Art. 1.2(A) of the

2.4.

2.5.

2.6.

2ok

Contract shall be without faults and
has to be confirmed by the Sponsor
before the start of the Advertising
Campaign.

The Provider is responsible for being
the exclusive holder of the copyright
and other rights to all
components/content of the Advertising
Campaign and is responsible for
ensuring that the performance carried
out on the basis of the Contract
complies with  applicable  legal
regulations. The Advertising
Campaign and all its components must
respect the applicable legal
regulations of the countries affected by
the campaign. The Provider is
responsible for the violation of rights of
a third party caused in connection with
the Advertising Campaign; the
Provider undertakes to compensate
the Sponsor for all costs hereby
incurred by the Sponsor due to the
claims of third parties.

If the performance of the Contract

results in a work of authorship, the
Provider grants the Sponsor a royalty-
free exclusive licence to use it, which
is without material, temporal and
territorial limitation. The Sponsor is
entitled to grant a sub-licence to a third
party, even without the Provider's
consent. 5
The Provider undertakes to put on the
Advertising Campaign, without undue
delay, after an agreement of the
performance under Art. 1.2 (A) of the
Contract by the Sponsor in
accordance with Art. 1.2 (B and C) of
the Contract and implement it during
May - September 2024, or until the
budget for purchase of media space
runs out.
The Provider is obliged to regularly
analyse and oversee the course and
success of the Advertising Campaign
and regularly optimise the Advertising
Campaign so that it is as effective as
possible and its objectives are met.

2.8. The Parties agree that the media plan

of the Advertising Campaign can be
updated in justified cases in
cooperation with the Sponsor in the

name of optimisation, so théitmmgiwgﬁ-“‘i
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tak, aby bola Reklamna kampan
Uspesna  aefektivna, dohodnuty
celkovy objem vsetkych medialnych
nakladov v8ak nesmie byt prekroceny.

Advertising Campaign is successful
and effective, however, the overall
amount of all media costs cannot be
exceeded.

2.9. Dodavatel sa zavazuje, Ze bude pri | 2.9. In the performance of the subject mat-
plneni predmetu Zmluvy postupovat’ s ter of the Contract, the Provider under-
odbornou  starostlivostou, bude takes to proceed with professional
dodrziavat  v8eobecne  zavazné care, to follow all generally binding le-
pravne predpisy, poziadavky gal regulations, requirements of the
Objednavatela a ustanovenia Zmiuvy. Sponsor and provisions of the Con-
Dodavatel je pri plneni predmetu tract. The Provider is obliged to pro-
Zmluvy povinny postupovat ceed in the performance of the subject
samostatne a v stcinnosti s matter of the Contract independently
Objednavatefom. and in cooperation with the Sponsor.

2.10. Dodavatel je povinny na mesaénej | 2.10. The Provider is obliged to inform the
baze informovat  Objednavatela Sponsor on a monthly basis about the
o priebehu  Reklamnej kampane progress of the Advertising Campaign
a zasielat' pravidelné spravy. and to send regular reports.

3. Povinnosti Objednavatela 3. Obligations of the Sponsor

5.1. Objednavatel je povinny poskytnut | 3.1. The Sponsor is obliged to provide the
Dodavatelovi suU&innost nevyhnutnu Provider with the necessary assis-
pre vytvorenie a komplexnu realizaciu tance for the creation and comprehen-
Reklamnej kampane. sive implementation of the Advertising

3.2. Objednavatel je povinny poskytnut Campaign.

Dodavatelovi pristup  k fotobanke | 3.2. The Sponsor is obliged to provide the
a videobanke Objednavatela, logotyp Provider with access to the Sponsor's
Objednavatela  a dizajn manual photo and video library, the Sponsor's
Objednavatela, ktorych obsah je logotype and the Sponsor's design
Dodavatel opravneny pouzit pri manual, the content of which the Pro-
vytvoreni Reklamnej kampane. vider is entitled to use in the creation

3.3. Objednavatel je opravneny v priebehu of the Advertising Campaign.
Reklamnej kampane korigovat | 3.3. The Sponsor is entitled to correct the
priebeh Reklamnej kampane course of the Advertising Campaign
a reklamovat’ vady plnenia, during the Advertising Campaign and
realizovaného na zaklade Zmluvy. to claim defects in the performance

3.4. Objednavatel je povinny zaplatit carried out on the basis of the Con-
Dodavateflovi dohodnuti odmenu za tract.
podmienok uvedenych v €l. 4. Zmluvy. | 3.4. The Sponsor is obliged to pay the Pro-

vider the agreed remuneration under
the conditions set out in Art. 5 of the
Contract.

4, Odmena 4. Remuneration

4.1. Dodavatel ma =za vytvorenie a | 4.1. The Provider is entitled to a total remu-
komplexnu  realizaciu  Reklamnegj neration of EUR 55,555.52 excluding

kampane, t.j. za celé plnenie Zmluvy,
pravo na celkovl odmenu v sume
55 555,52 Eur bez DPH, t.j. 65 000
Eur s DPH (dalej ako ,Odmena").
DPH bude vycislena auhradena
podfa prislusnych pravnych predpisov.
Cenova ponuka Dodavatela tvori
prilohu &. 2 k Zmluve.

VAT, i.e. EUR 65,000 including VAT,
for the creation and comprehensive
implementation of the Advertising
Campaign, i.e. the complete perfor-
mance of the Contract (hereinafter as
the “Remuneration”). VAT shall be
calculated and paid in accordance with

FaL
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4.2. Sucéastou Odmeny je

a)

b)

4.3.

4.4.

4.5.

4.6.

4.7.

odmena za vytvorenie medialneho
planu Reklamnej kampane, kreativy

a produkcie  digitalneho  obsahu
Reklamnej kampane podla
ustanovenia bodu 1.2.A. Zmluvy

v sume 10 683,76 Eur bez DPH, t.j. 12
500 Eur s DPH,

naklady na nakup medialneho
priestoru v sume 38 141 bez DPH, t.j.
44 625 Eur s DPH,

odmena za manazment
a optimalizaciu Reklamnej kampane
Vv sume 6 730,76 Eur bez DPH,
t.j. 7 875 Eur s DPH.

Odmena zahina vsetky, | dodatoéne,
naklady Dodavatela slvisiace
s plnenim predmetu Zmluvy.

Zmluvné strany sa dohodli, Ze odmenu
podla bodu 4.2.a) Zmluvy bude
Dodavatel fakturovat po dodani
plnenia podla ustanovenia bodu
1.2.A. Zmluvy. Prilohou faktury musi
byt preberaci protokol podpisany
oboma Zmluvnym stranami
potvrdzujuci dodanie plnenia.
Zmluvné strany sa dohodli, Ze odmenu
podla bodu 4.2.b) Zmluvy bude
Dodavatel fakturovat na mesaénej
baze, vzdy po uplynuti kalendarneho
mesiaca ato vrozsahu preukazanej
vysky skuto€nych medialnych
nakladov Reklamnej kampane vo
fakturovanom obdobi. Stéastou faktur
musi byt dokumentacia (print screens)

orealizacii Reklamnej kampane,
preukazanie vysky medialnych
nakladov Reklamne] kampane
v ¢leneni Facebook + Instagram
Impression, Facebook + Instagram
Traffic, Google Display P.max a

Google Conversion Text ads a sprava
o priebehu Reklamnej kampane.
Zmluvné strany sa dohodli, Ze odmenu
podla bodu 4.2.c) Zmluvy bude
Dodavatel fakturovat po ukonceni
Reklamnej kampane. Prilohou faktlry
musi byt  sprava o priebehu
a vyhodnoteni Reklamnej kampane.
Odmenu uhradi Objednavatel
bezhotovostne na bankovy Ucet
Dodavatela. Lehota splatnosti
Odmeny je 30 dni od doruéenia faktury
Objednavatelovi, pricom  faktura
Dodavatela musi spifiat  vSetky

relevant legal regulations. The Provid-
er's quotation is attached as Annex no.
2 to the Contract.

4.2 The Remuneration includes

a) remuneration for the creation of a
media plan of the Advertising Cam-
paign, content and production of
digital content of the Advertising
Campaign under provision 1.2.(A)
of the Contract in the amount of
EUR 10,683.76 excluding VAT,
i.e. EUR 12,500 including VAT,

b) the cost of the purchase of media

c)

4.3.

4.4,

4.5.

4.6.

space in the amount of EUR 38,141
excluding VAT, i.e. EUR 44,625 in-
cluding VAT,

remuneration for the management and
optimisation of the Advertising Cam-
paign in the amount of EUR 6,730.76
excluding VAT, i.e. EUR 7,875 in-
cluding VAT.

The remuneration shall include all,
even additional, costs of the Provider
related to the performance of the sub-
ject matter of the Contract.

The Parties agree that Remuneration
pursuant to Art. 4.2.(a) of the Contract
shall be invoiced by the Provider upon
delivery of the performance under pro-
vision 1.2.(A) of the Contract. The in-
voice must be accompanied by an ac-
ceptance report signed by both Parties
confirming the delivery of the perfor-
mance.

The Parties agree that Remuneration
under Art. 5.2.(b) of the Contract shall
be invoiced by the Provider on a
monthly basis, always after each cal-
endar month and in the amount of ac-
tual, proven media costs expended on
the Advertising Campaign in the in-
voiced period. Invoices must include
documentation (print screens) of the
implementation of the Advertising
Campaign, proof of the amount of me-
dia costs for the Advertising Campaign
divided into Facebook + Instagram Im-
pression, Facebook + Instagram Traf-
fic, Google Display P.max and Google
Conversion Text ads and a report on
the progress of the Advertising Cam-
paign.

The Parties agree that Remuneration
under Art. 4.2.(c) of the Contract will
be invoiced by the Provider after the
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naleZitosti darového a Ucétovného
dokladu v zmysle vSeobecne
zavéaznych pravnych predpisov.

4.7.

end of the Advertising Campaign. The
invoice must be supplemented by a re-
port on the progress and evaluation of
the Advertising Campaign.
Remuneration is paid by the Sponsor
via a cashless transfer to the bank ac-
count of the Provider. Maturity period
of the Remuneration is 30 days from
the delivery of the invoice to the Spon-
sor, while the Provider's invoice must
comply with all the requirements of a
tax and accounting document within
the meaning of generally binding legal
regulations.

Trvanie Zmluvy

5. Duration of the Contract

Zmluva je uzatvorena na obdobie do
ukondenia Reklamnej kampane (bod
2.6. Zmluvy) asplnenia vSetkych
povinnosti vyplyvajucich zo Zmluvy.

5.2, Zmluvu mozno ukondit i pred uplynutim

5.3.

doby uvedenej v bode 5.1. Zmluvy, a
to dohodou alebo odstupenim od
Zmluvy v pripade podstatného
porusenia Zmluvy druhou Zmluvnou
stranou.

Zmluvné strany sa dohodli, zZe, ak sa
nedohodnu inak, v pripade
pred¢asného ukonéenia priameho

leteckého spojenie Tel Aviv — Piestany
— Tel Aviv (najma z dévodov udalosti
spbsobenej vyS8Sou mocou) je
Objednavatel opravneny predCasne
ukonéit Reklamnu kampan. V pripade
pred¢asného ukonéenia reklamnej
kampane podla predchadzajucej vety
ma Dodavatel pravo na uhradu

- odmeny za dodané plnenie (bod
4.2.a) Zmluvy),

- preukazanych medialnych nakladov
vynalozenych Dodavatelom na
Reklamni kampan (bod 4.2.b)
Zmluvy) do jej pred€asného ukonéenia
a

- odmeny za manazment
a optimalizaciu (bod 4.2.c) Zmluvy)
podla objemu vynalozenych
medialnych nakladov na Reklamnu
kampan vo vySke 15%.

5.1. The Contract is concluded for a period

until the end of the Advertising Cam-
paign (Art. 2.6.) and performance of all
obligations arising out of the Contract.

5.2. The Contract may be terminated before

5.3.

the end of the period set out in Art. 5.1.
of the Contract by an agreement or
withdrawal from the Contract in case of
a material breach of the Contract by
the other Party.

The Parties agree that, unless agreed
otherwise, in case of an earlier termi-
nation of the direct flight connection
Tel Aviv — Piestany — Tel Aviv (mainly
due to events caused by force
majeure), the Sponsor is entitled to ter-
minate the Advertising Campaign
early. In case of an early termination of
the Advertising Campaign under the
proceeding sentence, the Provider is
entitled to be paid

- remuneration for the performance
provided (Art. 4.2.(a) of the Contract),
- for the proven media costs expended
by the Provider on the Advertising
Campaign (Art. 4.2.(b) of the Contract)
up to its early termination and

- remuneration for the management
and optimization (Art. 4.2.(c) of the
Contract) according to the volume of
media costs expended on the Adver-
tising Campaign in the amount of 15%.

Sankcie

6. Sanctions

Ak ma Reklamnej kampar vady, méze
Objednavatel od Zmluvy odstupit, ak
ich Dodavatel neodstranil v primerane;

6.1.

If the Advertising Campaign has de-
fects, the Sponsor may withdraw from
the Contract if the Provider has not
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lehote, ktorG mu Objednavatel na
tento Ucel poskytne. Ak ma Reklamnej
kampar opakované vady alebo vadu,
ktora predstavuje podstatné porusenie
Zmluvy, mbze Objednavatel od
Zmiuvy odstipit ibez poskytnutia
primeranej lehoty na odstranenie.

remedied them within a reasonable
period of time provided by the Sponsor
for this purpose. If the Advertising
Campaign has repeated defects or a
defect that constitutes a material
breach of the Contract, the Sponsor
may withdraw from the Contract with-
out giving a reasonable period of time
for rectification.

e Zaveretné ustanovenia

7. Final Provisions

7.1. Zmluva nadoblda platnost dfiom jej
podpisu a ucinnost diiom nasledujlcim
po dni jej zverejnenia v zmysle ust. §
S5a zakona ¢ 211/2000 Z. =z
o slobodnom pristupe k informaciam
v zneni neskor§ich predpisov a ust. §
47a ods. 1 Obcianskeho zakonnika.
Zmluva sa moze menit len dohodou
Zmluvnych stran v pisomnej forme.
Pravne vztahy v Zmluve neupravené
sa riadia ustanoveniami Obchodného
zakonnika a inych v8eobecne
zavaznych pravnych predpisov
Slovenskej republiky.

Neoddelitelnou sucastou Zmluvy su jej
prilohy, a to:

Priloha €. 1 — Opis predmetu zakazky
Priloha ¢. 2 — Cenova ponuka

7.5. Zmluva je wyhotovend v dvoch
vyhotoveniach, pricom kazda Zmluvna
strany po jej] podpise oboma
Zmluvnymi stranami dostane jedno
vyhotovenie.

Zmluvné strany vyhlasuju, ze Zmluva
pine zodpoveda ich skutotnej véli,
ktoru prejavili slobodne, vazne, urdite
a zrozumitelne, bez omylu, bez
akéhokolvek  psychického  alebo
fyzického natlaku.

Zmluvné strany prehlasujl, 2e si
Zmluvu  preéitali, jej obsahu
porozumeli a na znak sihlasu s jej
obsahom ju vlastnoruéne podpisali.

1.2,

7.3.

7.4.

1.6

Pty

7.1. This Contract shall enter into force on
the date of its signature and shall come
into force on the day following the date
of its publication in accordance with Art.
5(a) of Act no. 211/2000 Coll. on Free
Access to Information, as amended,
and Ant. 47(a)(1) of the Civil Code.
This Contract may only be amended by
agreement of the Parties in writing.
Legal relations not regulated in the
Contract shall be governed by the pro-
visions of the Commercial Code and
other generally binding legal regula-
tions of the Slovak Repubilic.
An integral part of the Contract are its
annexes, namely:
Annex no. 1 — Description of the Subject of
the Contract
Annex no. 2 - Quotation
7.5. This Contract shall be drawn up in
duplicate, one copy to be given to
each Party upon signature by both
Parties.
7.6. The Parties declare that the Contract
fully corresponds to their true will,
which they have expressed freely, se-
riously, certainly and comprehensibly,
without mistake, without any psycho-
logical or physical pressure.
The Parties declare that they have
read the Confract, understand its con-
tents and have signed it in their own
handwriting as a token of their agree-
ment with its contents.

7.2

7.3

7.4,
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Priloha €. 1_Opis predmetu zdkazky

Zabezpecit reklamnt kampafi - digital pre
vzbudenie zaujmu izraelskych cestovatelov
o destindciu Trnavsky kraj na Slovensku.
Upriamit pozornost na priame letecké
spojenie Tel Aviv — Piestany — Tel Aviv
a podporit tym predaj celej destinécie
Trnavsky kraj. Reklamnd kampaf na obdobie
maj — september 2024.
Predmet zadania:
Kampan prostrednictvom
a Instagram
Typ kampane:
e Facebook + Instagram Impression
e Facebook + Instagram Traffic
Kampan zahrnia:
- ldentifikacia cielovej
zacielenie kampane
- Uverejnenie prispevkov na propagéciu
destindcie a povedomia o destindcii
PieStany, Trnava, Trnavsky kraj,

Facebook

skupiny,

Slovensko

- Analyzy a monitorovanie navitevnosti
stranok - identifikdcia cielovych
skupin :

- Nastavenie stratégie zaloZenej na
vysledkoch analyzy a monitoringu
- Sprava rozpoftu a optimalizicia
nakladov
Google kampan
Typ kampane:
e Google Display
e Google Conversion
Kampan zahfnia:
- Nastavenie kampane
- InStalacia sledovacich a
monitorovacich nastrojov
- Optimalizacia  kampane
rozpoctu
- Prdca s Google Analytics
- Analyza udajov a budovanie publika
- Vytvaranie cielov a konverzie
Verejny obstardvatel poZaduje vynaloZenie
medidlnych ndkladov na vietky typy kampani
(tabulka niZie sicet poloZiek por. & 3 a7 6)
v celkovej sume min. 38 000,00 Eur bez DPH.

a sprava

Attachement no.1_Description of the
Subject of Contract
Provision of an advertising campaign — digital
to arouse the interest of Israeli travellers in
the destination Trnava Region in Slovakia,
drawing attention to the direct Tel Aviv—
Piestany—Tel Aviv air link and thus promote
the sale of the entire Trnava Region
destination. Advertising campaign for the
period May-September 2024,
Subject of the assignment:
Facebook and Instagram campaign
Campaign type:
e Facebook + Instagram Impression
* Facebook + Instagram Traffic !
Campaign shall include:
- identification of the target group,
targeting of the campaign
- publication of posts to promote the
destination and awareness of the
destination PieStany, Trnava, Trnava
Region, Slovakia
- site traffic analysis and monitoring &
identification of target groups
- Setting a strategy based on the results
of analysis and monitoring
- Budget management and cost
optimisation
Google campaign
Campaign type:
e Google Display
e Google Conversion
Campaign shall include:
- Campaign settings
- Installation of tracking and monitoring
tools
- Campaign optimisation and budget
management
- Working with Google Analytics
- Data analysis and audience building
- Creating goals and conversions
A minimum of € 38.000 excluding VAT in
media costs is mandated by the Contracting
Authority for all types of campaigns (as
detailed in the table below, for the sum of
items 3 to 6).

i
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Kreativa a produkcia digitdlneho obsahu -
produkéné naklady

Cielové trhy:

Ciel'ové skupiny:

Kreativa obsahu na facebook,
instagram, google

Copywriting, preklady a grafickd
priprava

Produkcia  kreativneho  materidlu
(préaca s fotobankou, strih videi,
priprava roznych forméatov)

Izrael

20 + so zaujmami cestovanie,

prazdniny, lietanie, dovolenka

Casovanie kampane:

5 mesiacov mdj — september 2024

Zmluvné podmienky:

1

Medidlny pldn a produkéné naklady
(production costs)

Dodavatel je povinny dodat plnenie
do 10 dni od G€innosti zmluvy
Dodavatel fakturuje odmenu po
dodani celého plnenia (medidiny plan,
vided, foto agrafika, prispevky,
stories)

Medidlny plan musi byt pred
fakturdciou odsuhlaseny verejnym
obstaravatelom

Kreativny materidl musi byt bez vad, je
potrebné poslat na schvalenie pred
fakturaciou a uverejnenim
ManaZment kampane

Agentura priebeine poas kampane
analyzuje priebeh a Uspesnost
kampane, priebeine kampari
optimalizuje tak, aby bola
zabezpeéend jej efektivita

Agentura  fakturuje odmenu po
ukonceni kampane

Manaiment kampane by mal byt
realizovany  tak, aby kampan
prebiehala pocas celého dohodnutého
obdobia

Medidlne naklady (media costs)
Mediélny plan je podkladom pre
realizaciu kampane, je viak rdmcovy
a moie byt v odévodnenych
pripadoch v stcinnosti s verejnym

doddvatelom aktualizovany v zdujme
optima-

Creative and digital content production

— production costs

- Creative content for
Instagram, Google

- Copywriting, translation and graphic
design

- Production of creative material
(working with photo bank; video
editing, preparation of various
formats)

Target markets:

- lIsrael

Target groups:

- 20+ with interests in travel, holidays,
flying, vacation

Campaign timing:

- 5 months; May-September 2024

Facebook,

Terms and Conditions:

Media Plan and Production Costs

The supplier is obligated to fulfil its
obligations within 10 days of the
effective date of the contract

The supplier invoices the remuneration
after the full performance of the contract
(media plan, videos, photos and graphics,
posts, stories) ;

The media plan must be approvea by the
Contracting Authority before invoicing
Creative material must be free of defects,
and sent for approval before invoicing
and publication

Campaign Management

The agency continuously analyses the
course and success of the campaign
throughout the campaign, and
continuously optimises the campaign to
ensure its effectiveness

The agency invoices the remuneration
after the end of the campaign

Campaigh management should be
implemented in such a way that the
campaign runs throughout the agreed
period

Media Costs

The media plan is the basis for the
implementation of the campaign but it is
indicative only and may be updated in

=hL
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justified cases in cooperation with the

public contractor in order to optimise it

for a successful and efficient campaign;
lizécie tak, aby bola kampaf Uspesna
a efektivna, sucet vsetkych
medialnych ndkladov (body 3. aZ 6.)
nesmie byt prekroceny

- Medialne ndklady sa fakturuji kazdy
kalendarny mesiac po jeho skonéeni
ato vo vyske skutoénych ndkladov,
ktoré ma agentira na nakup
medidlneho priestoru v ¢leneni podla
bodov 3. aZ 6., agenttra doda spolu
s faktirou mesacny report kampane,
z ktorého je zrejma suma vynaloZend
na nakup medialneho priestoru.

- Verejny obstaravatel pozaduje
vynaloZenie medidlnych nakladov na
vietky typy kampani (tabulka nizgie
sutet poloZiek por. ¢ 3 ai 6)
v celkovej sume min. 38 000,00 Eur
bez DPH.

the sum of all media costs (cIauseP 3t06)
must not exceed

Media costs shall be invoiced each
calendar month after the end of the
month in the amount of the actual costs
incurred by the agency for the purchase
of media space, broken down as set out
in clauses 3 to 6, and the agency shall
supply with the invoice a monthly
campaign report showing the amount
spent on the purchase of media space.

A minimum of € 38.000 excluding VAT in
media costs is mandated by the
Contracting Authority for all types of
campaigns (as detailed in the table
below, for the sum of items 3 to 6).
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Por. ¢.

Nazov polozky

Merna
jednotka
(M)

Pocet M) -
predpokladan
€ mnoistvo

Media  plan
and
Production
costs

celok

Campaign
management
and optimiza-
tion  (Meas-
urement,data
analysis)

Celok

Facebhook +
Instagram
Impression®(m
edia costs)

Celok

Facebook +
Instagram
Traffic*(media
costs)

Celok

Google Display
P.max* (media
costs)

Celok

Google
Conversion Text
ads*  (media
costs)

Celok

Unit of Number
NG, | tem Faria measure of UOM
(UOM) estimated
guantity
Media plan and
1 Production costs complete !
2 Campaign man- complete 1
agement  and
optimisation
(Measurement,
data analysis)
3 Facebook + complete 1
Instagram
Impression®
(media costs) i
4 | Facebook +| complete’ 1
Instagram
Traffic*(media
costs)
5 GoogleDisplay complete 1
P.max*(media
costs)
6 Google complete 1
Conversion Text
ads* (media
costs)

W
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Priloha €. 2_Cenova ponuka

Attachement no. 2_Price offer

5 - TDPHVEUR = Celkovd cenavEURs
Por. | ’ Mnot 1eANOWKOVE | colkovacena | 17% DPH
i g Nazov poloZky merna‘ojescj:?;tka cena v EUR bez h :U: bae:g;h
DPH
1 Media plan and 10,683.76 10,683.76 1,816.24 12,500
" | Production costs 1 celok
Campaign management 6,730.76 6,730.76 1,144.24 7875
3 and optimization
© [ {Measurement, data 1 celok
analysis) §
3 Facebook + Instagram 1 celok 3,632.47 3,632.47 617.53 4,250
" |Impression* (media costs) L -
Facebook + Instagram 1 celok 12,713.67 12,713.67 2,161.33 14,875
% Traffic*{media costs)
5 Google Display P.max* 1 celok 9,081.19 9,081.19 1,543.81 10,625
" | (media costs)
6 Google Conversion Text 1 celok 12,713.67 12,713.67 2,161.33 14,875
" | ads* (media costs)
65,000
Celkova cena predmetu zdkazky s DPH
! ) Unit price in ~ Totalprice = VATIn = Total pricein
l Qua!’ltlt‘{/ EUR in EUR EUR EUR including ;
| i il meausr:;:e%tent excluding = excluding =~ 17% VAT |
| VAT VAT
1 Media plan and 10,683.76 10,683.76 1,816.24 12,500
Production costs 1 complete unit
Campaign management | 1 complete unit 6,730.76 6,730.76 1,144.24 7,875
and optimisation
2 | {Measurement, data
analysis)
Facebook + Instagram 1 complete unit 3,632.47 3,632.47 617.53 4,250
3 | Impression* (media
costs) L
Facebook + Instagram | 1 complete unit 12,713.67 12,713.67 2,161.33 14,875
4 . o
Traffic*{media costs) i 7 B
5 Google Display P.max* | 1 complete unit 9,081.19 9,081.19 1,543.81 10,625
(media costs) -
6 Google Conversion Text | 1 complete unit 12,713.67 12,713.67 2,161.33 14,875
ads* (media costs) )
65,000
Total price of the subject of the contract including VAT :
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